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Who We Are?

AProduct s
Factory, Brands in the mind.

You make products and with

we are professionals who

create brandsél | g

Reaching out
to people with

CREATIVITY
AND

INNOVATION
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What We do CR-7ANNO

ENTERTAINMENT

nNWe are managing brands in the gl obal
Out-Of-Ho me Mekxpeaential Marketing b Brand Promotion

Having Creative and Innovative Media Option on Pan-India basis

LA FM
Ladts _f Radio
i Spots
Railways
. TL Wall
Proee Activity Painting

For more information log on to www.creanno.com
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Let 0s have a detail e
look on different
Marketing Options we
have, suitable as per
your Produ
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Auto
Advertising

Bus
Metro Branding

Advertising




TRANSITMEDIA

You are not just addressing riders with these "moving billboards." You are
reaching families and professionals in their vehicles, students shopping or right
on campus, and tourists finding their way around town

Why Use Transit Advertising  ?

AYou can't zap it.
AYou can't ignore it.
Alt can't be turned off like television.
Alt reaches drivers and passengers no matter what radio stations they're
listening to.
AThe large, colorful, innovative designs demand attention.
AYou have exclusivity in your space.
Alt delivers a varied audience.
Alt offers flexibility of ad size and location
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Food & Café=Outlets

Why use Food & Café Outlets

Average footfalls of 300+ people per day per  Food outlet/cafe
45 minutes spent on an average inside these places and uninterrupted
media exposure

Clutter Free Media

Focused TG: Youth (15-30 years old)
The most frequented place for youth after home and college
Helps brands target the 'young -at-heart'
Provides an interactive avenue for brands to engage
People are in a relaxed mood and this makes it conducive for getting
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Pantaloons
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Shoppers
Stop

Malls &
Commercial
Markets
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Advyresing in Shompthg dentreS h o

Why Advertise in  Shopping Centre's?

Reach Teens; YoungAdultsyanadnd Women

EXPOSURE - During the shopping experience most mall customers visit the food
court to dine, snack, relax, or socialize

IMPRESS/IONS - The average super -regional mall hosts 10 - 20 million visitors
per year and those customers typically spend 40 minutes in the each visit.

RESULTS - Out-0Of -Home Advertising works. There is no better way to brand or
advertise yourself than with consumers who are actively engaged in the buying
process.

ADVANTAGE - Our innovative mall advertising platform gives you the power to
reach tens of millions of consumers with brand messages at a fraction of the

cost of mass media buys . .
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Advertising
on Bus
Shelters

Hoardings

TRADITIONALAL
MEDIAOptionn

Billboards
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Out-Of-Home Media

Out -of -home advertising is ideal for generating instant awareness and
el evating the perception and credi bil
carry -over effects ensure that brand awareness levels strengthen over
time.

Why OOH ?

ABuild Brands
AReach the masses
AGrab the Attention
ACreate a multiplier effect
AAchieve sustained awareness
AOne of the best traditional media  option
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Radio Advertising

When done correctly, a direct response radio advertising campaign can yield
profitable new customers and incredible ROI.

Why Advertising On Radio ?

AAffordability : Radio advertising is relatively inexpensive compared with
print or television advertising

ATargetability : The diverse spectrum of radio offerings allows you to

target your message to specific  groups such as teenagers, sports fans,

news junkies, political conservatives, college students, highly educated
people, or fans of any kind of music

APortability : Radio is the only mass medium that people use while driving,
cleaning the house or mowing the lawn.
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fast - affordable - convenient
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Gym Adverntising

You can advertise in the 180+ Gyms across 26 cities in India through us.
The Gym I nclude Gol dodos Gy m, Fi tnes:
Why Gym Advertising ?
A A Great Platform at your doorstep

A Chance to interact with your high end clientele

A To carry out testing and trialing of the product
A Selling and displaying of the products
A Brand conscious and designer oriented

A Clientele looking for selectivity and high visibility
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Branding Options in
Railways & Airlines
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Airlines

Airlines offers to bring your brand directly to the target group with unique
and creative advertising solutions along its travel chain.

A A valuable and mobile group with high purchasing power and high interest in
new products/services.

AThe opportunity to communicate directly with this captive audience : make
them taste your product, highlight your special offer and generate direct
response.

AUse a premium environment for your campaign: the airline, with
no distractions from home life/work

AHighest brand recall  and most effective impact of your advertising campaign
without significant stray
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Railways Station

One of the major benefits of advertising at railway station is to catch the same
person on a number of times over the course of a week or month. Railway
station advertising offers advertisers the opportunity to promote their product
while the commuter has dwell time waiting for the train and to also get that
message across to the commuters on the train.

Why Advertising in Railways ?

ASpontaneous and prompted ad awareness
ACampaign recognition
AMessage comprehension
ARight Attitude towards advertisement
APersuasion and intention to purchase product/service
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Branding Options

available at
Vari ous CI ADS
| | keé
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